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1. ITM504 A|52t 3]A (Finance and Accounting)

w wt=e s19l Zodo] Wamel sl Aol 7R vhech AMRAE YL 913
AAteE UelE MYstL, ARAARE HAsty BEoH WS ohEch F3yo o
of 71x:t A7HALYH Rt 47}°“Eﬂ°ﬂ 719k orefet AEAEAIE tEt. AFae
AAIE AP AROIET UePIUE THET o Fotel 1IN JcherE AT
2]&o] 1 AekAo] AR = Er\pﬂmoﬂ tfjsto] Aoisict,

2. MSE536 nlAEl&a] (Marketing Management)
AR &7 stollA Ao i, B7, 38 Shaettth o] AR opeket Jid,
< A8, A Zxh 7Y, 2E 55 tEth

3. MSE537 ZYA Y E (Management Information Systems)
by SSe digoR AuAsa Bag A, £, 2eln oA o]

<t ANge olslith. FE7Ie9 7l Ao digt
7120l Byt AR A4t 5 oot AT WHS &6 e a2 =9t

4. MSE538 x=A1#2] & (Organization Management)

el witgoR £AYE AAlo|lEd BAY UL o5 THECL 502,
A, 2oy, £ATA, AR WA, A58 5 BRATE SAYS0] WA Hof ok
2 9n EE2she AUl Fejo) Zeolz ATt

5. MSE635 EAI=2 (Investments Theory)

RREAVOIA FA, AE, TE 59 7HAIV ol@A AR HValuation)ol chstol
o]2H, AFKoz P 571 A% BPOEL portfolio o Bl vEE E AHRAL

V272X 13 (Capital Asset Pricing Model: CAPM), X822 3 (Arbitrage Pricing
Model) 52 OFH, AH7IE 29528, 34 2 A=7HE 28230 disia e AZ|sto).
ot ASA Ao vIEE & AREAIGY] 28 4. M&A 59 tisiAE dofo.

6. ITM503 397 A|st (Managerial Economics)
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7. MSE510 8A1749 A X 2ZF (Innovation Management and Strategy)
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8. ITM502 7147t AAl (Entrepreneurship)
£ 3se cl J1hEel A, Z1kene gel 24 2
Fotol, sMisol FUA B Al ldstzAlY BEC] B

AAtAA=F (Strategy for Innovative Business)
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10. ITM560 A1 x A3} @]54] (Leadership for Innovation Organization)
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11. ITM620 7]1&A118t AR (Technology Commercialization Practice)
o) 52 AL A\, chel FAIY 5ol 1SAdst Aol A ofel olpel
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12. ITM634 FAIMERA|E (Innovation Ecosystem)
w g AA 3ue gFch AlRE S i, Zeda 9 99 52 otk 2tsAl
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13. MSB500 2373957 (Advanced Statistics for Management)
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14. MSB601 AHPHE | (Research Methodologies I)
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15. MSB701 13A 27 At (Advanced Econometrics)
et 1@ AYAASos 2y 4, /MNAFS Y L aHFRFoA B
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16. MSB702 |- HHHE [I (Research Methodologies II)
dgst 2o A 2#AS Yt 19 dF PHEES UFt I=2= Experimental
Designo] st A WS 7|22 Multivariate Data AnalysisS £8 U802 sh4sth
C}. Experiment® Design2 & 722 7% Q3514 OFo]X]|: Validity 2A|9+
Multivariate Data 242 95t EAIA v o2 ANOVA, Factor Analysis, Regression,
Discriminant Analysis, Conjoint Analysis, Multidimensional Scaling, Structural
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17. ITM512 AZF73 A&t (Econometrics)
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